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The Golden Business Opportunity in Christmas at Hong Kong Homex
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To Increase Existing
Market Share
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To Unleash Potential
and New Business
Opportunity

A I ]

The 22nd Hong Kong Homex 2022 will be held from 24 to 27
December, 2022 at Hall 1, Hong Kong Convention and Exhibition
Centre. Showcasing Hong Kong and International famous household
brands including furniture, households’ essential products, interior
design & deco, home appliances & kitchenware, bedding, bathroom
equipment and etc., the expo offers diversify household products
& services, together with useful information for Hong Kong
household owners to craft their ideal home!

As an annual established expo, it gathers numerous of new brands
and premium services providers to join every year. We’ re expecting
over milion visitors’ traffic with 3 concurrent exhibitions in 2022.
Given that a comprehensive online and offline promotion, it is believed
to attract potential visitors including households & families that purse
high-quality products to foster golden business opportunity in the
exhibition!

Over hundred of Local Exhibitors !
Mass promotion at Major
Housing Estates, New Occupation Buildings,
Property agents, Decoration Online Platforms,
Interior Design Magazines !
Online & Offline promotion attracting all potential
and existing house owners !
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Direct Marketing
to Customers
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To Enhance Brand Image

and Strengthen
Industry Position
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Boost Sales in
Short-period of Time
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4 6 Theme Zones )

Furnlture and Bedding Zone ~

REENENRRD BHEESE BF - KB - KLARF
The most comprehensive home furnishing products, providing
quality sofas, dining tables, mattresses, bedding, etc.
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= Home Appliances Lightings and Smart Home Zone
EEFXERME > HER - REREEERREESEE

Collection of famous household appliances, from TVs,
massage chairs to smart devices

BRERAEREEE
Bathroom and Kitchenware Zone
JEE ~ JAER{E - JBKER
KBESRFRIAHEEES
A ES

Kitchenware, bathroom equipment,
water filters, faucets and other
sanitary and kitchen products are
readily available
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Interior Design and Decoration Zone

E5TRABZEAEET AR - MBEMRER,
ELEmA

Collection of different styles of interior design
companies, well-known building materials and
customizing furniture brands

PIMEE  KiEREZESE
Outdoor furniture, Aquarium and Gardening Zone
FIMER ~ HaEEMHRERTE - 2FKRKERRF

. Outdoor furniture, specialty gardening materials and services,
plants and aquarium supplies, etc.

REHBEREZRE
Household Professional Zone

EHUREEER  ZRFAL  BEHSASAERZEERS

Comprehensive home services such as home cleaning, air purification,
disinfection and more professional services
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“In order to enhance brand awareness, promoting products and concepts, our
company has already participated in this exhibition for 19th time. The visitor flows
this time has been increased and it has successfully attracted many guests to our
booth, which we are satisfied with the performance.”
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"The major purpose we join this exhibition is to get in touch with more potential
customers, and to gain extra exposure and sales. The visitor flows and their spending
power are better than expected, especially during the Christmas holidays. Also, the
“Consumption Lucky Draw” is effectively encouraging visitors’ consumption and
good for our sales transaction.
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“The reason we join this exhibition is we wish to increase our brand awareness. Also,
| am pleased that the organizer has arranged the ‘Stamp Your Way to X’'mas Delights’,
which encourages visitors to walk around the exhibition hall to increase the traffic flow.”
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Highlight of the On-site Events | \

(REXFE)
"Home and Houseware Competition”
BARSER EASME R - EHEN

Interactive games on stage with visitors to give
out gifts.

(RIESEBE)

“Seminars by Industry Professionals”
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Semlnars covering various topics such as Feng
Shui for home and interior design are prepared
for visitors.
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(BIRFEEEEE) CHEA LX) (ITREIZEEH)
\ "On-stage Performance by Stars” “Stage Lucky Draw” with Big Prize “Stamp Your Way to X'mas Delights” )




ERNEIEHERE

HE

>~ E E‘f%ﬂ

Joint Promotion Programme
REREEESITHNENEE:NE - AREE - BEH !
ZE—SRARTHENBRLE - RaELNRBHNERES  1R{LSEESNSERE - E2t8 !

An efficient promotion plan with great ideas tailor-made for individual exhibitors!
Don’ t miss out the opportunity on reinforcing your brand image.
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BEaIZE{E Pre-show Advertisement

AIBBE# Complimentary Tickets

IMEEREREEEERABESTE
£l REE - BFRAEES - i
% BEHHBBFEMAMETF -

Organizer widely distributes over 1 million of complimentary
tickets to retail stores, restaurants, housing estates, organizations,
and sends invitation Postcard to new occupation buildings.

EBEEIEZE{# On-show Advertisement

i\ E S Tote Bag Advertisement
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Tote bags will be distributed to visitors during the exhibition
period at the Ticketing Counter. Exhibitors are welcome to make
advertisements on tote bags to increase brand exposures by
having the visitors getting in touch with the brand just at the door.

A% Admission Ticket
HERERRBEINEZREESM
MR ZENEREEZEEEEH - &
Through buying the admission tickets at Ticketing Counter,
exhibitors’ message can pass to target customers directly.

EAHEE Stage Programme
SREWAITRET B RETE - LURHEN o

MESBRBEEECH - é’ﬁ
Exhibitors may promote their new products é

or services through stage sessions.

REIETI / HBENH

Show Guide Advertisement / Wow Coupon
TR EBRENERRLENRERES I
- RHARBEABRERFTASZA ¢
T Z2EFEEEESREERS - KA
BHE®ER -

Organizer widely distributes Show Guide
and Wow Coupon at Ticketing Counter

and in-hall organizer counters to attract
more targeted customers.
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s this Australia’s most
exclusive address?

To live in One Sydney
Harbour 15 10 expenane
Spensoted Leadienss

EBE B KF ML « Facebook®BHE ~ YouTube
Instagram ~ HERIMEEER2ESZEH -
Expo info and Exhibitor promotional information will be

showcased on our online platforms, such as website,
Facebook page, YouTube, Instagram, WeChat and Weibo.

H{thE{8&t 8 Other Promotion Programme

Z{LEERR Diversified Advertising
-BEALBHES - @BERES - BAEMES

* Entrance light-box ads « Backdropads  * Banner ads

IHIZEIE On-site Gimmicks
- BRES
(i€ « & LEEEEBNRERSAGERZH)
- BITHESRNE
- EITESSARIS REE
- TR SEEY
* Product sponsorship
(for lucky draw, gimmicks on stage and door gifts)
* Product launch

+ Demonstration for products/services
+ Stamp Your Way to X'mas Delights

IWRER AR RERESECEEEERE - 5 -

Welcome for enquiry about tailor made promotion campaign.
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The Organizer will start mass online and offline promotion 3 months before show, includng MTR adverisement, TV and major

newspaper advertisement, online media and platform promotion, etc. Besides, the Organizer partner with well-known chain stores,
restaurants, developers, property management, associtions, to distrubte milion of complimentary tickets at over 100 spots!

BEREPRMNES - SBIELEEL S Mass Outdoor and MTR Advertisement

PRI E 1 2HAIBHES « B EESREFEHES
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12-Sheet, 4-Sheet Light box and Whole Escalator Crown advertiserment
at al major MTR stations. Displaying outdoor Bilboard and Digital Panel
at crowded places such as King Wah Centre and Pioneer Centre etc.

ERREHEBERS - @ LERRNEIERE - EEREHE

TV and Major Newspaper, Magazine, Online Promotion and Media Coverage

TVB -~ B{FER « BAgE®H - EEHWM - KBEER - HHEHE

BRSR - XFEHR - BEES ~ #EH ~ U Lifestyle » Unwire »

Yahoo ¥fif#] - &S EHIE » Baby-Kingdom » HFE5I#HE
Cosmopolitan ~ Try.Eat! &

=¥ <_- VB, i-Cable, Headline Daily, Sing Tao, HKET, On.cc, Ming Pao,
‘“ﬁ"’“f;ﬂ“’?;;“ e | s Wen Wei Po, Commercial Radio, Weekend Weekly, U Lifestyle,
- Jnwire, Yahoo News, HK Golden, Baby-Kingdom, HK Discuss,
e FE——— COsMopolitan, Try.Eat!, etc.
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ESERREREFES  SRELER IS - BierEs
ERIE MENESS  REEADS - EEYE - FEEEHE
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More promotion channels including McDonald’s, CMK, Calex HK,
Hong Kong Hospital Authority, Sun Hung Kais properties and
shopping malls, Gaw Capital’s shopping malls, China Resources
Properties, HKGCC, CGCC, Century 21etc.
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2R Participation Format

TEHEBROT ¢ 3 X 3K (AR ) Standard Booth : 3m x 3m ( 9 square meters )

BRER : ST HKENE2,8207T/5E364TT Participation fee : HK$2,820/ US$364 per square meter

&% B : B - Bt - ASIRE - 2HIE S 1IRETF - Facilities 1 Partitions, carpeting, fascia with company name,
A AR R 5ot | omaion e £

ZEHHIERAT - RMBTERK Raw Space : At least 18 square meters

BRER : SFEHAKBEE25685T/2E331TT Participation fee : HK$2,568/ US$331 per square meter

% i BRERBAENRE Facilities : Cleaning service and basic security service

(RE R EARDA ] Payment

A deposit of 50 % of the total amount must be paid upon confirmation.

BRENRSEIISEBREIBMNS0%2 S8 » BlFTZRIEAR A crossed cheque should be made payable to "Hongkong-Asia

[EETHEEEEERAE] - BEREEE 3 EAR Exhibition (Holdings) Ltd." with the balance should be payable 3 months
g aA s prior to the exhibition. Failure to pay on time wil mean withdrawal from
B BE R - MEMABATEREBANE - ZRE the exhibition. It is at the organizer’s sole discretion to re-sell the booth.
B IR AEIRE © The entire paid deposit will then be forfeited.
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Organizer w Hongkong-Asia Exhibition (Holdings) Ltd.

EEE(FE BN EERIEAE251825012  Unit 2501, 25th Floor, YF Life Tower, 33 Lockhart Road, Wanchai, Hong Kong
\ EEEE Tel: (852) 2591 9823 {EH Fax: (852) 2573 3311 EEHR E-mail: hkexhi@hka.com.hk #dil Website: www.home-expo.com.hk )




