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Hong Kong Convention and Exhibition Centre, Hall 1
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Inspire Your Home Lifestyle
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The Golden Business Opportunity in Christmas at Hong Kong Homex
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To Unleash Potential
and New Business
Opportunity
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The 23rd Hong Kong Homex 2023 will be held again in Hall 1 of
the Hong Kong Convention and Exhibition Centre from December
23 to 26, 2023.

Apart from the well-known brands, the Expo also attracts numerous
new brands to join. This could promote a variety of household products
or services to the visitors, such as interior design and renovation,
furniture and home appliances, bedding, kitchenware and bathroom
equipment. The property owners could build their ideal home through
The 23rd Hong Kong Homex 2023!

Along with the 3 concurrent expos, “The Hong Kong Food Festival™,
“The Hong Kong Mega Showcase” and “e-Expo & Auto HK”
Hong Kong Homex will be held during Christmas. We are expecting
over a milion of visitor flow in 2023. With comprehensive online and
offline promotion, it is believed to attract potential visitors including
households & families that purse high-quality products, to promote
the brands and increase brand exposure. It is a golden business
opportunity that cannot be missed!

Over a hundred booths
Mass promotion at Major Housing Estates,
New Occupation Buildings, Property agents,
Property Developers’ Club memberships,
Renovation Online Platforms,
Interior Design Magazines!

Online & Offline promotion attracting all potential

and existing property owners!
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Direct Marketing
to Customers
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To Enhance Brand Image
and Strengthen
Industry Position
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SME Export Marketing Fund, eligible
exhibitors could enjoy 50% of the
participation fee rebate.
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Mattress and Bedroom Products
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mattress, bedding etc.
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Bathroom and Kitchenware
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Practical kitchenware and
bathroom equipment
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Property Information and Home Services
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A comprehensive Bedroom Products, providing high-quality
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Comprehensive professional property and home services, such
as home cleaning and disinfections, storage providers etc.
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6 Theme Zones
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= Home Appliances, Lightings and Smart Home
USRI EEER  WESEWEIIES
TR

A variety of home appliances, from massage chairs,
TVs, to smart door locks
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Interior Design and Renovation Materials

5

EE SR TREAMSE REETAR « FMaE
RAZEEM A2

Collection of Interior Design companies,
Furniture Customization and Renovation
Materials brands
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Home Furniture
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Gathering famous local and imported home furniture
brands to fulfill visitors’ needs
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( Exhibitors’ Comments
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V GREATER BAY HOME DECO LIMITED

We joined the exhibition because of its scale, traffic and popularity. The traffic was
better than our expectation, and our sales transaction was better than last year.
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The main reasons of joining the exhibition were the theme and the date of the exhibition.
Many other interior design brands joined as well because it could establish our brand
image and enhance the brand awareness. The traffic was good this year, and the visitors’
consumption power was in line with our expectations.
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EMMAS Australia
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EMMAS Australia

It is our first time participating the exhibition as we hope to expand our customer base
and to reach more potential customers. It also increases our brand exposure by the
media coverage. The expo was held during Christmas holidays so the traffic was good,
and the visitors’ consumption power was high.
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Highlight of the On-site Events N\
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“New Product Launch”

BT HEMESENIN  TREREER A
SINE SRR -

Promote newly launched products and invite
visitors to play Interactive games on stage.
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“Seminars by Industry Professionals”

SN EZESHEEE  SEREEK -
EARRET  BARKEEBEREERE -
Seminars of different topics, such as Feng Shui,
interior design, overseas and Greater Bay Area
flat renovation information etc.
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\ “Performance by popular singers” “Christmas Consumption Lucky Draw” “Stamp Your Way to X'mas Delights” )
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Joint Promotion Programme
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An efficient promotion plan with great ideas tailor-made for individual exhibitors!
Don’t miss out the opportunity on reinforcing your brand image.
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AIZEE# Complimentary Tickets
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ok 23" Hong Keng Homex 2023

Organizer widely distributes over 1 million of complimentary
tickets to retail stores, restaurants, housing estates, organizations,
and sends invitation Postcard to new occupation buildings.
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B ES Tote Bag Advertisement
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Tote bags will be distributed to visitors during the exhibition
period at the Ticketing Counter. Exhibitors are welcome to make
advertisements on tote bags to increase brand exposures by == —
having the visitors getting in touch with the brand just at the door. — = g “

FEiE T TSR AT L ~ Facebook®EH ~ YouTube »
Instagram ~ MIE RMEESE2EBEH -
Expo info and Exhibitor promotional information will be

showcased on our online platforms, such as website,
Facebook page, YouTube, Instagram, WeChat and Weibo.
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AB% Admission Ticket
BEENEZEESINE2ERESM
PME ZENEEEFEEEERE -

Through buying the admission tickets at Ticketing Counter,
exhibitors’ message can pass to target customers directly.

H{th={E51 2 Other Promotion Programme

& EiE Stage Programme
BRI ATERIHE A FOBAFEL - LUEHEN
ELNREEEEZA -

Exhibitors may promote their new products o
or services through stage sessions.

£ L EE A Diversified Advertising
- BRGALBHES BEERES - HREBES
« Entrance light-box ads + Backdrop ads * Banner ads

IHiBEIE On-site Gimmicks
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Show Guide Advertisement / Wow Coupon (B2 ~ & LSERmaFRE ASBEmZ )
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HEZER - « Product sponsorship

Organizer widely distributes Show Guide p (for lucky draw, gimmicks on stage and door gifts)
and Wow Coupon at Ticketing Counter « Product launch

and in-hall organizer counters to attract » Demonstration for products/services
more targeted customers. « Stamp Your Way to X'mas Delights

EWRERERERBESIEZEEEEHE - BidE -

Welcome for enquiry about tailor made promotion campaign.
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The O(r_j;anlzer will start mass online and offline promotion 3 months before show, including MTR and bus body advertisement,

TV, radio and major newspaper advertisement, online media and platform promotion, etc. Besides, the Organizer partner with

well-known chain stores, restaurants, developers property management, associations, to distribute milion of complimentary tickets
at over 100 spots!

EL‘ZMEF‘%E"" ﬁﬂﬁﬁ&lﬂiﬁ%ﬁﬁ Mass Outdoor, MTR and Bs %\dvertiseme

fj*ig“gﬁﬂ ﬁﬁﬁ§1 Zi]‘j(i’“‘ig AFHEFRES REEER  12-Sheet, 4-Sheet Light box and Whole Escalator Crown advertisement

HE, gRE haaiigrﬂ: R AEE S 2t all major MTR stations, and advertisement on KMB bus bodly.
ala oy - Displaying outdoor Billboard and Digital Panel at crowded places
REARIESNREFRRES

such as Nathan Road, Mong Kok etc.
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TV, Radio and Major Newspaper, Magazine, Online promotion and media coverage

TVB - B E Ef&EliE EBEHWH - fSBEH - RABEH -
AR ER - I@ﬁﬁ ﬁ% s ¥{ERHA ~ U Lifestyle ~ Unwire ~
Home Journal * Yahoo ¥ﬁF'EEl s HEESEERIE « Baby-Kingdom »
E#AS1RE ~ Cosmopolitan ~ Try.Eat!

TVB, i-Cable, Headline Daily, Sing Tao, HKET, On.cc, Ming Pao,
Wen Wei Po, Commercial Radio, Weekend Weekly, U Lifestyle,
Unwire, Home Journal, Yahoo News, HK Golden, Baby-Kingdom,
HK Discuss, Cosmopolitan, Try.Eat! etc.

EZEEREBABESREGNEES « B App > FEIGIH
mh ~ e Lomus ~ EBiEIR/E - IBEETYERES
AEEAES - FEEME - SAEEE - FEPEEEE - 21 -
e

More Promotion and e-complimentary tickets distribution channels,
for example McDonald’s, MTR App, PetroChina, Caltex HK,
Hong Kong Hospital Authority, Sun Hung Kais properties and

shopping malls, Gaw Capital’s shopping malls, China Resources
Properties, HKGCC, CGCC, Century 21 and Midland Club etc.

2R A Participation Format

AR © 33 (EBX) Standard Booth : 3m x 3m ( 9 square meters )

SBEER : §FH KB 820TT/ED364TT Participation fee : HK$2,820/ US$364 per square meter

B b EMR - hEE - AR - 2XE C REF - Facilities : Partitions, carpeting, fascia with company name,
BRET - BREBRESRE Cloang senice, e seuty sovee

ZEHDEY © MBS K Raw Space : At least 18 sguare meters

BREM . FFEHAENE2,568TT/52E3317T Participation fee : HK$2,568/ US$331 per square meter

B i ERREAERNRE Facilities : Cleaning service and basic security service

Aok i B T v E Payment

A deposit of 50 % of the total amount must be paid upon confirmation

ERENFISRRBIGAM 0% EH - ARZEHRRFAS A crossed cheque should be made payable to "Hongkong-Asia

[FHETNESEEBEELS] - BERES= 3 @EgHT Exhibition (Holdings) Ltd." with the balance should be payable 3 months
. - s prior to the exhibition. Failure to pay on time will mean withdrawal from
A BRAEIFRER - MEMRERATRRBILE - =08 the exhibition. It is at the organizer’s sole discretion to re-sell the booth.
B TBIGTEIRIE © The entire paid deposit will then be forfeited.
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Organizer’ L Hongkong-Asia Exhibition (Holdings) Ltd.

EHFILETERIE228581212  12th Floor, 228 Electric Road, North Point, Hong Kong
\ EEEE Tel: (852) 2591 9823 {BH Fax: (852) 2573 3311 EEH[ E-mail: hkexhi@hka.com.hk #1E Website: www.home-expo.com.hk
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