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The Golden Business Opportunity in Christmas at Hong Kong Homex
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To Increase Existing
Market Share

High Cost-
effectiveness
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To Unleash Potential
and New Business
Opportunity
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Boost Sales in

Short-period of Time

The 25th Hong Kong Homex 2025 will be held again in Hall 1 of the
Hong Kong Convention and Exhibition Centre from December 25 to 28,
2025.

Hong Kong Homex is one of the most recognized Exhibitions in the
industry, gathering numerous well-known brands. There are a variety
of household products or services, such as interior design and renovation,
furniture and home appliances, bedding, kitchenware and bathroom
equipment, home-related services. Together with the property information,
the property owners could craft their ideal home!

Along with the 3 concurrent expos, “The Hong Kong Food Festival”,
“The Hong Kong Mega Showcase” and “e-Expo & Auto HK”, Hong Kong
Homex will be held during Christmas. We are expecting over a million
of visitor flow in 2025. With comprehensive online and offline promotion,
it is believed to attract potential visitors including households & families
that purse high-quality products. As it increases the brand exposure, it
is a golden business opportunity that cannot be missed!

Targeted Publicity

Mass promotion at Major Housing Estates,
New Occupation Buildings, Property agents.
Property Developers’ Club memberships, Renovation
Online Platforms. Interior Design Magazines!

Online & Offline promotion attracting all potential
and existing house owners!
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Direct Marketing
to Customers
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and Strengthen
Industry Position
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Eligible exhibitors can receive up to

$100,000 in "SME Export Marketing Fund"
for each exhibition
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= Home Appliances, Lightings and Smart Home
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A variety of home appliances, from massage chairs,
TVs, to smart door locks
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Bathroom and Kltchenware
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Practical kitchenware and bathroom
equipment
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Property Information and Home Services
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Comprehensive professional property and home services, such
as home cleaning and disinfections, storage providers etc.
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Mattress and Bedding
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Popular brands providing high-quality
mattress , bedding etc.
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Interior Design and Renovation Materials

EEZETRBBEARRETAR

RIMETIE © FASEN ThE

Collection of Interior Design companies, Furniture
Customization and Renovation Materials brands
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Home Furniture
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Gathering famous local and imported home furniture
brands, providing sofas, dining tables etc.
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Previous Exhibitors
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Sakura Home Services N\
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GARDEN GALLERY LTD.
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Yale

Disrbutod by CRG
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modern furniture for your living

Beauty®
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* Listed in no particular order * The exhibitor list is not exclusive
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Exhibitors’ Comments
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House King

This was our first time participating in the exhibition, and we successfully achieved our sales
target. We found that the“Show Guide” advertising and the “X”mas Wow Coupon” advertisement
were the most effective promotional tools. Therefore, we specifically participated in these two
activities, which delivered remarkable results.

Modena Interior Design
SREBEZXRZ2E  AALEFEN - BREZBEEARES - AKMEER
ZERE - METFHEENEES - XETINEESE - BNT2ELLRTES
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Modena Interior Design

We have participated for the 2nd time. The visitor traffic was better than last year’s. With various
interior design packages, the visitors spent less time for considering and their purchasing power
was higher. The Organizer has strengthened the promotion and placed more online and offline
advertisements to attract visitors.
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GIORMANI

The exhibition attracted many visitors this time, with the organizer inviting celebrity guests to
perform, successfully drawing huge crowds. Many attendees, after enjoying the performances,
were attracted to our products and made purchases after our introduction, which boosted our
on-site sales performance.

BN REH
Highlight of the On-site Events
#Eh & B IRAD Tailor-made Program For Sponsorship
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Tailor-made interactive game session on stage to promote newly launched products to visitors.

(HEERBEE) “Seminars by Industry Professionals”
BIENEZREEERE  BIEENRGE  BINRKEREEREEMNE
Seminars of different topics, such as interior design, overseas and
Greater Bay Area flat renovation information etc.

(AR INFELEY “Performance by popular singers”
BEESSHBENRFERIEME - RER - TEX  BEE  BBXE - FAF

Invited singers include Raymond Lam, Ron Ng, German Ku, Tam Fai Chi, Mic-GO Ngan,
Wan Kwong, etc.

(BRI H B AHAE) “Christmas Consumption Lucky Draw”

ABATHERHKSS0080 7T 2N - BABERE®™S N FERBAE
Visitors could participate in lucky draw with consumption over HK$500.
Prizes include travel gift voucher, Home Appliances and Beddings.
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Visitors could redeem prizes after collecting stamps at Organizer’s booth in Hall 1 and Hall 3.
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Joint Promotion Programme
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An efficient promotion plan with great ideas tailor-made for individual exhibitors!
Don’t miss out the opportunity on reinforcing your brand image.
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Organizer widely distributes over 1 million of complimentary tickets
to retail stores, restaurants, housing estates, organizations, and
sends invitation Postcard to new occupation buildings.
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BXNES Tote Bag Advertisement £ b b A
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IR - ZREAETIERRES e BT PR K& YL ~ Facebook®B H ~ YouTube »
LTABALTEISREEEEIEME - BN FHF -~ Instagram ~ ERHESESEBE -

SRR NERAT R » KITEE " Expo info and exhibitor promotional information will be showcased
2R EE on our online platforms, such as website, Facebook page, YouTube,
Tote bags will be distributed to visitors during the exhibition Unbox video, Instagram, WeChat and Weibo.
period at the Ticketing Gounter. Exhibitors are welcome to make

advertisements on tote bags to increase brand exposures by having
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the visitors getting in touch with the brand just at the door Hﬂﬂﬁﬁi} E_I_ :%IJ Other Promotion Programme

A% Admission Ticket = % S -
: £ it ESEFR Diversified Advertising
BEENEZRBEEONELEEESN : B w2 24 e - i :
s . 8 cRBALBEREES - BBTEES -« BAEEES
MZ RENEREEEEREEN . [T - - i
Through buying the admission tickets at Ticketing Counter, exhibitors’
message can pass to target customers directly.

« Entrance light-box ads + Backdrop ads  + Banner ads

IRIRETE On-site Gimmicks
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Exhibitors may promote their new products i vou - E R RTENED
or services through stage sessions. s e :  ATERR IS E

Egt%:':u / iﬁga*u# « Product sponsorship

: i (for lucky draw, gimmicks on stage and door gifts)
Show Guide Advertisement / Wow Coupon
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« Product launch

« Demonstration for products/services

Through buying the admission tickets at Ticketing Counter, exhibitors’
message can pass to target customers directly.

FMRER A RS REESECEEEEE - Bi0EM -

Welcome for enquiry about tailor made promotion campaign.
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The Organizer will start mass online and offline promotion 3 months before show, including MTR advertisement, TV Placement Marketing, radio,
online media and platform promotion, etc. Besides, the Organizer partner with well-known chain stores, restaurants, developers, property
management, associations, to distribute million of complimentary tickets at over 100 spots!
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%% ? Wﬁékun% RYHBEAZNAT B EREEFGEE ~ Moko Mall
TV, Dragon Centre Mall TVENGZEFREES

Eﬁmﬁﬁﬂﬁtﬁﬁﬂﬁtﬁﬁﬁtﬁﬁ Mass Outdoor and MTR Advertlsement
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12-Sheet, 4-Sheet Lightbox and Whole Escalator Crown advertisement at all
major MTR stations. Displaying outdoor Billboard and Digital Panel at crowded
places such as Ginza Square, Moko Mall TV, Dragon Centre Mall TV etc.
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i-CABLEZRZR Gk » TOPick » ULifestyle ~ CosMart » Home
Journal » SAUCE Media * Baby-Kingdom - iPlayHK + Holiday
Smart » Cosmopolitan » S&{&{E
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TV, Radio, Magazine, Online Promotion and Media Coverage

TVB, Scoop, AM730, Headline Daily, Sing Tao, now News, HKET, Ming Pao,
RTHK, HKO1, Weekend Weekly, Family.ESDlife, i-CABLE Home Fix, Topick,
U Lifestyle, CosMart, Home Journal, SAUCE Media, Baby-Kingdom, iPlayHK ,
Holiday Smart, Cosmopolitan, Decoman, etc.

More Promotion and e-complimentary ticket distribution channels

schools, Cinema City, MTR App, Samsung Wallet App, Wheelock Properties,
PetroChina, Hong Kong Hospital Authority, Sun Hung Kai’s properties and
shopping malls, Nan Fung Group’s properties and shopping malls, Gaw Capital's
shopping malls, China Resources Properties, Citybase Property, Kerry Properties,
Hong Yip Service Co. Lid, Hang Yick Properties Management Ltd, Goodwell
Property Management Lid, HKHS, Century 21, Midland Club and SmartME etc.

2 A

Participation Format
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TEEERAT © 3K X3 (9T R Standard Booth : 3m x 3m ( 9 square meters )

BRER : B FEAARBIE34155T/FF440TT Participation fee : HK$3,415/ US$440 per square meter

R M ER - B - AT 2XE -~ IREF -~ 2REGTF - Facilities : Partitions, carpeting, fascia with company name, 2 spotlights,
BRI REA RS ;eirr\wficc)gmation desk, 2 chairs,cleaning service, basic security

ZEHHERY - RMBTEERK Raw Space : At least 18 square meters

ZREM : §FHARBIE3,1027T/3&F4007T Participation fee : HK$3,102/ US$400 per square meter

& i ERREAERRE Facilities : Cleaning service and basic security service

3T ¥ B s T LA Rl Payment

A deposit of 50 % of the total amount must be paid upon signing the
participation contract. A crossed cheque should be made payable to
"Hongkong-Asia Exhibition (Holdings) Ltd." with the balance should be
payable 3 months prior to the exhibition. Failure to pay on time will mean
withdrawal from the exhibition. It is at the organizer’s sole discretion to re-sell
the booth. The entire paid deposit will then be forfeited.
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Organizer
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\ EB5E Tel: (852) 2591 9823 f&HE Fax: (852) 2573 3311 EBE] E-mail: hkexhi@hka.com.hk #8il Website: www.home-expo.com.hk

[FEBEHEE(RE)HRA A
B Hongkong-Asia Exhibition (Holdings) Ltd.

12th Floor, 228 Electric Road, North Point, Hong Kong
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